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Sustaining Generations
The Vital Role of Family Businesses in Achieving the Sustainable Development Goals
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Do you know the SDGs?

Source: United Nations (2021) The content of this publication has not been approved by the United Nations and does not reflect the views of the United Nations or its officials or Member States.
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2030 Agenda for Sustainable Development…

 An ambitious plan of action for People, Planet, Prosperity, Peace 

and Partnership with the objective of LEAVING NO ONE BEHIND

For the goals to be reached, EVERYONE needs to do their part

Family businesses and the SDGs

Is there a connection?
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Add a footer

7 Targets 

3 Indicators

The SDG is explained

Family business 

context is given

USA

4th Street Market

Austria

Hollu System Hygiene

Australia

McPherson 

Invergowrie Foundation

Algeria

Likoul
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5 Targets 

3 Indicators
The SDG is explained

Family business 

context is given

Germany

Creativehotel Luise

Australia

Wellcamp – Wagner family

Algeria

Soummam

Japan

Iskizaka Sangyo

7 Targets 

3 Indicators

The SDG is explained

Family business 

context is given

Ireland

IQUTECH

USA

Wolf Connection

UAE

Shehada Brothers

Australia

Hickinbotham Group

Germany

Dinzler
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Sticky Note
When it says Open Access - this means the book and all its chapters are free to download.
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8 Targets 

3 Indicators

The SDG is explained

Family business 

context is given

United Kingdom

Atkinsons

Germany

Hoyer

Frosta

Germany

Ireland

Bewleys

Germany

Klinglwirt

SDG #8
Promote sustained, inclusive and sustainable 

economic growth, full and productive employment 

and decent work for all
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10 Targets 

2 Indicators

Intro to FB

The SDG is explained

Family business 

context is given

United Kingdom

Pentland Brands

Australia

Outland Denim

Algeria 

Amor Benamor Group

Brazil

Fany Bombons

Barrett & Moores 2022

James Bartle saw
Taken in 2008

Provide training 
opportunities for 
vulnerable women
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SDG #9 Industry, Innovation & 
Infrastructure

Build resilient infrastructure, promote inclusive 

and sustainable industrialization and foster 

innovation
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Add a footer

5 Targets 

3 Indicators

The SDG is explained

Family business 

context is given

Germany

Creativehotel Luise

Australia

Wellcamp – Wagner family

Algeria

Soummam

Japan

Iskizaka Sangyo

1956 Uncertainty of 

the family members

Regrowing Room

Reduction in energy use by 80% achieved

Straw building boards

Silicate paints free from pollutants

No art work but natural art i.e., dried plants

Real plants to purify the air

Carpet tiles felt backing made from PET water bottles

Carpet tiles made from old fishing nets

Little metal used in the room

NASA Mars mission showers!

Pillmayer & Scherele 2022
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How can we foster a culture of innovation within 
our family business to improve processes, 
products, and services?

How can we improve resource efficiency and 
reduce waste in our operations? 

Are there organizations, governments, or 
research institutions with whom we can 
collaborate to drive innovation and 
infrastructure development?

SDG #13 Climate Action
Take urgent action to combat climate change and 

its impacts
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3 Targets 

2 Indicators

The SDG is explained

Family business 

context is given

Germany

Riedenburger Brauhaus

USA

Badger

United Kingdom

George Co & Sons Ltd

USA

4th Street Market

Mt Barney Lodge

Australia

Badger - USA

1996 Sisters co-CEOs

Certified B Corporations 
90 employees

Regenerative Agriculture

Post & Beam building

Beehives, organic garden

100% renewable power

Produce from 

deforestation-free sources

Waterless products

Birdthistle, 2022
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How can we reduce our greenhouse gas 

emissions, both within our operations and in our 

supply chain? Are there renewable energy 

sources we can switch to, or energy efficiency 

measures we can implement?

How can we adapt our business to the impacts 

of climate change, such as extreme weather 

events or sea-level rise? 

Are there carbon offsetting programs or 

partnerships we can participate in? 

How can we reduce the carbon footprint of our 

transportation and logistics operations?

SDG #5 Gender Equality
Achieve gender equality and empower all women 

and girls
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6 Targets 

3 Indicators

The SDG is explained

Family business 

context is given

Honduras

Hacienda Las Flores

Austria

Stanglwirt

Australia

Eather Group

Lebanon

Technica International

Australia

Ballandean Estate Wines

What initiatives can we implement to ensure 

gender balance in our workforce, especially in 

leadership positions? 

How can we create a work culture that 

promotes gender equality and inclusion?

Are there disparities in pay and benefits 

between genders within our organization? If so, 

how can we address them? 

How can we promote gender diversity and 

inclusion in our supply chain?
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Let’s hear from a family business 
that has incorporated SDG#5 into its 

business model
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https://griffithuw.qualtrics.com/jfe/form/SV_6VGszfUJMqgeido 
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