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FBA CHAIR’S REPORT

ANGUS KENNARD  
CHAIR AUSTRALIA 
FAMILY BUSINESS ASSOCIATION 

Over the last year our CEO, Catherine Sayer has found her straps following her induction year. Catherine has 
had a lot to work through in her first year, and the Board and I are proud and supportive of her in how she 
has led the organisation and immersed herself into the FBA community with members, advisors, partners, 
her team and other key stakeholders. Catherine has strengthened the organisation for the long term, the 
Board and FBA team have developed a clear strategy and plan with our 2024-2027 Strategy, and most 
importantly, continued to embed our values within the organisation and throughout the community. 

As I complete my second full year as Chair, I am pleased to report that FBA has continued  
to show financial improvement over the past year, ensuring we are on a more financially  
sustainable path. FBA is in a position of greater strength and promise for the future as  
we continue to build up our cash reserves.
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Membership Brand and  
Advocacy

Business  
Sustainability

People

Our values guided the Board in developing FBA’s 3-year strategy which was launched in 2024,  
is under way and on track. It shows our priorities and focus, both externally and internally:

THE VALUES THAT WE ALL SUPPORT ARE

KEY STRATEGIC AREAS OF FOCUS

EXTERNAL INTERNAL
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ANGUS KENNARD 
CHAIR AUSTRALIA 
FAMILY BUSINESS ASSOCIATION

Membership is a key metric and driver to the success  
of FBA. These four areas of focus lead to FBA 
continuing to support and engage members,  
ensuring they continue to grow and thrive.  
We know how collaborative the FBA community 
is and I encourage all members to support us in 
our strategic objective of membership growth.

I would like to recognise and say thanks for 
the efforts of FBA’s dedicated team, who along 
with Catherine’s continued support, have 
yielded great results over the last year. 

Our success over the last 12 months can be attributed 
to several key factors. FBA’s membership retention 
and growth has remained strong which is a testament 
to the value and sense of community we provide to 
our members. The resounding success of our Family 
Business Conference: Asia-Pacific 2025 in Penrith, 
Western Sydney, a highlight of our calendar and 
clearly showed the FBA community at its best. 

We extend again our sincere gratitude to all our 
partners, whose continuous support has been 
instrumental. We also continue to enjoy our  
partnerships with ANZ, EWM Group, Gallagher,  
KPMG and Pronto Software. Of note, is the 
commitment and celebration of EWM as a valued 
partner for 10 years. Their collaboration has enriched 
our programs and initiatives, enabling us to serve 
our members even better, and we thank you.

FBA has been advocating strongly against proposed 
policies on issues like The Superannuation Tax on 
unrealised gains, Industrial Relations changes, and 
other business burdens like red tape that limit our 
ability to be productive and prosper. Catherine has 
also partnered with other aligned organisations to 
help push our common causes around advocacy.

Finally, I would like to thank the Board for their  
ongoing commitment to FBA. We saw some changes 
during the year with Lea Boyce as the new Deputy  
Chair, Grant Menzies from Queensland, Aubrey Stillwell 
from Victoria/Tasmania, and Pamela Jabbour from  
NSW/ACT as new Regional Directors. We also 
welcomed Val Montagnana-Wallace (VIC/TAS) 
and Ellen Bain (QLD) as Alternate Directors. 

As part of enhancing the governance of the Board,  
we created and signed off the FBA Board Charter,  
which sets out the Board’s role, our collective  
and individual responsibilities, the way we operate,  
our conduct, and aligning us to our purpose.  
I look forward to working with the Board, FBA  
team and the FBA community over the next year.



FBA NZ CHAIR’S REPORT

IAIN BLAKELEY 
CHAIR NEW ZEALAND 
FAMILY BUSINESS ASSOCIATION

We’ve seen a noticeable increase in visibility across  
New Zealand, thanks to the tireless efforts of our team 
and the generosity of our members and partners.  
More people are discovering the unique value of being 
part of a community that understands the challenges 
and triumphs of being in family business. Nicole Pluck, 
NZ Country Manager and Catherine Sayer, FBA CEO, 
have also driven greater engagement with New Zealand 
Government representatives this year and our reach 
beyond the main centres continues to expand. 

It’s been another great year for events and education 
in New Zealand. We’ve seen strong engagement 
across the country at in-person and online education 
workshops and courses, and our networking events 
throughout the year. A special thank you to the 
family businesses who generously hosted events, 
opened their doors and shared their stories. 

A standout event was the Family Business Conference: 
Asia-Pacific in Penrith, Western Sydney this May. It was 
great to see New Zealand members in attendance, 
enjoying the camaraderie of the Trans-Tasman FBA 
community and leaving with tangible takeaways to 
action in their businesses. Thank you to the FBA 
Australia team, led by Catherine, and the FBA Board for 
their efforts in making this event a success once again. 

Our Forum Group Program continues to develop.  
This year we saw the program expand into 
Canterbury, and so we now run groups across both 
Auckland and Christchurch. These peer groups 
offer a confidential, safe space for family business 
owners to share, learn and grow together. We thank 
Barry Woolcott, Darryll Park and Darren White for 
their leadership as our Forum Group Facilitators. 

None of this would be possible without the dedication  
of our New Zealand team. Thank you to Nicole Pluck,  
our Country Manager, for continuing to achieve 
membership growth and putting together a 
calendar of opportunities for our members to learn, 
network and have fun together. Nicole’s passion 
and commitment to serving the family business 
community is evident in everything she does.

The FBA team in Australia, led by the Australian 
Board and Catherine Sayer provides outstanding 
support and commitment to the New Zealand 
operations, for which we are hugely grateful. 

It is my pleasure to present the 2025 Annual Report for New Zealand. This year has been 
one of continued growth. Our focus remains firmly on increasing our membership of family 
businesses and accredited advisors, because with every new member, our network becomes 
stronger, more diverse, and more valuable to all. With membership almost reaching the 200 
milestone it is clear we now have some critical mass with more and more new members 
coming via referrals. 

FAMILY BUSINESS ASSOCIATION ANNUAL REPORT 2025 | 5



FAMILY BUSINESS ASSOCIATION ANNUAL REPORT 2025 | 6

IAIN BLAKELEY 
CHAIR NEW ZEALAND 
FAMILY BUSINESS ASSOCIATION

To our New Zealand Board members – Karen Fistonich, 
Stuart Gerring and Angus Kennard – thank you for 
your strategic guidance and unwavering support.

We could not operate without the ongoing  
support of our National Partners: KPMG, Gallagher,  
Jackson Russell, ANZ Private and Business Action.  
Your active involvement makes a real difference.

To our Foundation Members – Thermosash 
Group, Russell Group, Hynds Group, Turley 
Farms and Kennards Hire – thank you for your 
ongoing support of FBA in New Zealand. 

The last year has reminded us that while the business 
environment remains challenging, we have a strong 
family business community. The shared wisdom, 
support and encouragement within FBA in New 
Zealand makes this organisation truly special.

Thank you to all our members for your loyalty and 
continued involvement. Let’s keep building together.



CHAIR OF FINANCE  
AUDIT AND RISK COMMITTEE

KEN MATTHEWS 
CHAIR 
FINANCE, AUDIT AND RISK COMMITTEE

This year has been marked by significant growth 
and consolidation for FBA. Our financial position has 
improved steadily, which is especially reassuring after 
the challenges of the COVID period that impacted our 
reserves. Through the determination and hard work 
of our team, we have not only recovered but have 
also established a stronger foundation for the future.

For the year ending 30 June 2025, FBA recorded 
a consolidated surplus of $173,718 across Australia 
and New Zealand. This result exceeds our budget by 
$127,884, highlighting the effectiveness of our efforts. 
A major contributor was the National Conference in 
Penrith, which played a substantial role in this positive 
outcome. Additionally, our education programs 
performed above expectations thanks to an extra 
Advisor Course and a Governance and Director Course. 
Congratulations to the entire team for these successes.

Under the leadership of the Board and our manager, 
Nicole Pluck, FBA New Zealand has made remarkable 
progress. Their work has led to performance 
surpassing the budget for new memberships and 
the Forum Group Program, greatly enhancing 
FBA’s presence and strength in the region.

I am pleased to present the Finance, Audit, and Risk Report for the Family Business 
Association (FBA) for the financial year ending 30 June 2025. This report offers a clear  
and comprehensive overview of our financial results and accomplishments throughout  
the year, demonstrating our commitment to prudent financial stewardship and transparency 
within our community. 
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KEN MATTHEWS 
CHAIR 
FINANCE, AUDIT AND RISK COMMITTEE

Our total equity increased from $129,325 to $300,011. 
This progress keeps us aligned with our strategic 
goal of achieving $500,000 in cash reserves (after 
depreciation and prepaid income), ensuring FBA is 
resilient and prepared for unforeseen challenges.

A sincere thank you goes to Angus Kennard and Brett 
Miller for their contributions to the Finance, Audit and 
Risk Committee, to Cathy Hodgson for her exceptional 
work managing our accounts, and to Catherine Sayer 
and her team for delivering these outstanding results.



FBA CEO REPORT

CATHERINE SAYER 
CHIEF EXECUTIVE OFFICER 
FAMILY BUSINESS ASSOCIATION

We were pleased to launch our 2024 - 2027 Strategy. 
The development of this strategy was a collaborative 
effort with the Board and the FBA team over several 
months. Starting with our values, we now have a clear 
strategy to focus on and a plan to achieve results.  
We look forward to supporting our members in 
delivering great outcomes for all. 

We have continued to develop strategic alliances 
with Australian Made, MYMAX, Foodservice Suppliers 
Association of Australia, Australian Processing and 
Packaging Manufacturers Association, Franchise  
Council of Australia and the NSW Tourism Association. 

We celebrated National Family Business Day on 19 
September 2024 with a suite of assets and collateral 
developed to help you all highlight the sector. Thank 
you to all the members who got on board, as well as the 
Government officials, key stakeholders and associations 
who actively participated in promoting the day through 
social media posts, videos, and articles.

Our campaign resulted in a television interview,  
two radio interviews, and 21 online print articles.  
The National Family Business Day website received 
over 8,500 hits, FBA’s website experienced its highest 
website traffic to date, and we saw more than a 30% 
increase in traffic on our LinkedIn page. 

We were delighted to launch our 2025 calendar  
of events, education, and programs. There really  
is something for everyone! We have moved back  
to presenting more in-person education courses,  
as we know there is value in face-to-face interaction 
where possible.

Another year has flown by! I would like to extend my thanks to all our members for your 
continued support. The FBA community is truly special. This financial year, we have seen 
strong growth in membership, aligning with our strategic priority where we saw a record 
number of new members across Australia and New Zealand.
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The Board approved a Family Business Member Code 
of Conduct. We have spent a lot of time embedding our 
values as an organisation, and the Code of Conduct is 
a way to continue reinforcing what we expect of each 
other. Please take the time to read it on our website.

Hopefully, you have all seen the Family Business 
Barometer Report 2025, conducted in partnership  
with Pronto Software. Again, thank you to all the  
family businesses who participated. It has been  
very well received by government, key stakeholders, 
and the media in conversations so far. We activated  
a PR campaign which led to 10 articles, including 
3 interviews and an estimated reach of 2.7million. 
I personally have used the findings in many of my 
presentations during the year.
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After an engaging series of Family Business Insights 
Conferences in September and October 2024,  
we had an incredible week in Penrith at the Family 
Business Conference 2025: Asia-Pacific in May 2025. 
Next year, we are heading to Hobart! Save the date  
and put 20 - 22 May 2026 in your diary to join us.  
You won’t want to miss this one.

Congratulations to all our Family Business Excellence 
Award winners for 2025. There was such an infectious 
energy throughout the awards dinner, and hearing 
the stories and successes was truly inspiring. It is an 
opportunity to reflect on your business, celebrate  
how far you’ve come, and receive expert feedback  
to continue growing your business.

We were very pleased to move into our new office  
in November – Level 8, 5 Queens Road, Melbourne.  
We have already welcomed members to hold meetings, 
and several Forum Groups have held their sessions  
in our boardroom.

The Emerging Leaders Forum Group 2-Year Program 
launched in Sydney in February with 10 enthusiastic 
participants. It is a new program, where we are looking 
for the opportunity to roll out in other states, focused on 
supporting emerging family members, equipping them 
with a broad range of skills with a focus on leadership.

CATHERINE SAYER 
CHIEF EXECUTIVE OFFICER 
FAMILY BUSINESS ASSOCIATION

We were awarded a grant with the South Australian 
Government to develop and deliver workshops for 
family businesses on succession, legal, and governance 
issues. Thank you to Minister Michaels and the Office 
of Small and Family Business for their support and the 
expert delivery from Hood Sweeney and ADLV Law.

In line with our strategic objective of branding and 
advocacy, I have taken every opportunity to lift the 
profile of FBA. Along with our outward PR campaigns, 
we have noticed an increase in media asking FBA  
for comment on issues relating to family business. 
Where these media opportunities have been presented, 
I have been delighted to participate. Our collaboration 
with 3AW to highlight a family business story with Tony 
McManus has been a great way to get our story out, 
and in turn, we create a podcast of the interview. I have 
also worked closely with KPMG through the LinkedIn 
series – Why Family Business Matters to showcase that 
family businesses are not only small but medium and 
large too. There have also been opportunities to feature 
in some family business-related articles in the Australian 
Financial Review. 

Thank you to all our national and state partners.  
In Australia, thank you to EWM Group, KPMG, ANZ, 
Gallagher, and Pronto Software, and in New Zealand, 
thank you to Gallagher, KPMG, ANZ Private, Jackson 
Russell and Business Action for supporting our 
members at a national level. Thank you also to our 
state partners, Hood Sweeney and ADLV Law in South 
Australia, Majestic Technology in Victoria, and Sparke 
Helmore Lawyers in Queensland. 

The financial performance of FBA is a reflection of the 
enormous work the FBA team put in consistently across 
the financial year and I would like to thank all of them 
for embracing our values and keeping focused on our 
strategic objectives. I look forward to building on a 
successful year and continuing to work with our family 
business community in 2025-26.
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AUSTRALIA
Level 8, 5 Queens Road 
Melbourne, VIC 3004
E	 info@familybusiness.org.au
P	 1800 249 357

NEW ZEALAND
PO Box 818, 
Nelson 7040
E	 info@familybusiness.org.nz
P	 0800 249 357 familybusinessassociation.org


