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CHANGE IS COURAGE



MAS Holdings Power of Purpose Video

Mvas


https://www.youtube.com/watch?v=qEmaEWsBe3Q
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OUR FOUNDERS X Nl 7
Founded by three brother§ who hail from Jy S '
business that was in appar‘é?and ext
1920s. In 1986, the brothters, ,[Vl'éhe“{ y
Sharad, stepped out of the famlly b'usme§s towestabll§h+, |
MAS, which started off with USD 20,000; 26 sé\a‘ﬂgmg\

machines and 45 employees. &
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PHILOSOPHY OF
PARTNERSHIPS

The entrepreneurial and innovative
DNA of MAS has always driven us to
seek mutually beneficial
partnerships that have enabled
growth and operational excellence in
g the global apparel arena.
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HO WE ARE
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MAS works with a spectrum of diverse A% %0 S @nf o |<
customers including top tier brands, e L. g
retailers, and small businesses. Our
customer portfolio includes:

patagonia

CALZEDONIA  GYMSHARK 7~ OYSHO  TTriumph

sloggi  LINDEX ® TARGET

cJoma (1 Smex ==

new balance.
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GIVING BACK
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OMEN GO BEYOND
++ECO GO BEYOND -
PLAN CHANGE
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